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Monday 5 October

RETHINKING PRODUCTION

9.00 — 9.30
Welcome Breakfast

9.30-11.15
Entertainment Master Class: How to MIP It?
Everything You Need to Know About How to Do Business at MIP

ENTERTAINMENT
. . . MASTER CLASS
In Cooperation with the Entertainment Master Class

You may have a good idea. You may even have a show on air. But do you have an entertainment property
that you can turn into an economic force? It’s not simply about the idea — the secret lies in your strategy
from idea to screen and beyond. The MIP market is at the heart of the business, but you need to understand
the tricks of the trade in order to know how to take advantage of MIP for your own business. Listen in as key
players from within the industry offer and share their own MIP experiences.

John Gough, Managing Director, Formatting Television, and Head of Programme for the
Entertainment Master Class

How to MIP Your Production Business:
Larry Bass, CEO, Screentime ShinAwiL Productions, and Advisory Board Member for the
Entertainment Master Class

How to MIP Your Network Business:
Daniela Matei, Consultant, and Advisory Board Member for the Entertainment Master Class

How to MIP Your International Distribution:
Ben Hall, Managing Director, Shine Network

How to MIP Your Format Deals:

Christoph Fey, Entertainment Lawyer with the media law firm Unverzagt von Have, and Director of
Studies for the Entertainment Master Class
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11.30-12.45
New Funding for Producers from Around the World-
the Latest Incentives

Hear a panel representing some of the world’s major Film Commissions present the latest incentives for
producers from around the world.

Jane Corden, Managing Director, Moneypenny Services Pty Ltd

Xavier Parache, Film & Audiovisual Financing Director, ICIC

Andreas Pense, Attorney at Law, Unverzagt von Have

Sergio Sa Leitao, CEO, Rio Filmes

Karen Thorne-Stone, President and CEO, Ontario Media Development
Olivier-René Veillon, Director, Ile de France Film Commission

12.45-13.30
Sponsored Session
Cooking TV Case Study: Ferran Adria’s New Trends
!

Discover the world renowned Chef Ferran Adria's creative career during this special session featuring the
History of elBulli restaurant as well as an innovative catalogue where gastronomy and culture are the key
words for original content production.

Ferran Adria, Chef, elBulli

14.30 — 16.00

BUSINESS ACCELERATOR
Matchmaking Event: Film Commissions & Funds Meet Producers
# $ % "&

Are you looking for new sources of production funding, or interested in hearing about new initiatives? This
Matchmaking event is designed to introduce TV Producers to Film Commissions and media funds from
around the world.

Matchmaking is set-up and will include refreshments.

Click here to meet the commissions: http://www.mipworld.com/en/MIPCOM /Conferences-
events/Matchmaking-networking-events/film-commissions-funds-meet-producers-form/

F#

Commission du Film du Var - Michel Brussol, Director

Commission Nationale du Film France, Patrick Lamassoure, Managing Director
Commission régionale du film Provence-Alpes-Cote d'Azur, Vassili Meimaris
Film Nova Scotia, Ann MacKenzie, President & CEO
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ICIC (Catalonia) -Xavier Parache, Film & Audiovisual Funding Director

Ile de France Film Commission, Olivier-René Veillon, Director

Italian Riviera Alpi Del Mare Film Commission, Alessandra Bergero, President
Medienboard Berlin-brandenburg, Christiane Raab

Ontario Media Development, Karen Thorne-Stone, President and CEO

Rio Filmes, Sergio Sa Leitao, CEO

Western Norway Film Commission, Sigmund Elias Holm, Film Commissioner
Chamber of commerce (KIPA), Polish audiovisual producers, Jacek Wilczynski,
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Monday 5 October

GAMES2TV2GAMES SUMMIT

9.30-11.00
Opening Games2TV2Games Keynote Panel-
Gaming revolution: The Impact of Gaming on the TV Business

Online gaming is one of the fastest-growing sectors of the entertainment industry. The synergies between
the TV industry and gaming companies are becoming more and more important as broadcasters want to
either develop their IP online and / or use the power of online and social gaming to grow their audiences and
online communities.

This panel of leading broadcasters and online gaming experts will share their experiences giving you a
competitive edge to cut new deals.

Fred Hasson, Chair of the On-line Group of EGDF & Executive Director, RedBedlam

Daniel Efergan, Creative Director, Digital, Aardman Animations

Nils Holger Henning, Chief Communications Officer, Bigpoint GmbH
Simon Nelson, Controller, Portfolio & Multimedia, BBC

Kristian Segerstrale, CEO, Playfish

Adam Valkin, Global Head of Digital Media & New Business, Endemol Group

11.15-12.30
Inspiring the Next Global Hit:
What Games are International Broadcasters Looking to Develop Online?
Auditorium A, Level 3

Leading media networks, TV channels and online games commissioners pump critical fuel and excitement
into MIPCOM’s Gams2TV2Games Summit during a top-level panel discussing the content they want, the
deals they can make and the partners they need.

Dominic Mason, Chief Executive, dpals.com

Paul Condolora, SVP, Digital Animation, Young Adults & Kids Media, Turner Broadcasting, Inc
Marc Goodchild, Head of Interactive & On-Demand, BBC

Christian Henschel, Head of Digital Commercial, MTV Networks Germany GmbH

Ian McClelland, Head of New Media, RTL Group Luxembourg

Alice Taylor, Commissioning Editor, Education, Channel 4

Marc Wardenga, Head of Games, SevenOne Intermedia
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12.45-14.15
BUSINESS ACCELERATOR
Multiplayer Networking Lunch

(D)

Part of MIPCOM’s all-new conference and event track featuring the most promising business models in
online gaming, the Multiplayer Networking Lunch helps start-ups and developers hook up with
international TV giants and production executives.

Please register at: http://www.mipworld.com/en/MIPCOM/Conferences-events/Matchmaking-networking-
events/Multiplayer-networking-lunch-form/

14.00-16.00
“Africa’s Time has Come”: Launch of the 2010 South African Catalogue
Auditorium J, Level 4

In June 2010 South Africa will host the FIFA World Cup ™ — a mega sporting event that is comparable only
to the Olympic Games. In preparation for the global spectacular the Gauteng Film Commission has compiled
a catalogue of 2010 and soccer-themed titles completed or currently in production. See Africa through the
lens of football!

14.30-16.00
Games2TV2Games SCREENINGS

Discover the expanding future between games and TV during a 90 minute screening session showing the
most promising business models in online gaming.
Presentations from Broadcasters and Games Developers.

Gavin McGarry, President, Jumpwire Media Inc.

*

Dino Burbidge, Creative Director, Digital Outlook

Fred Cohen, Strategic Advisor, Slingo, Inc.

Ralph Frefat, Director Media Partnerships, Gamigo AG

Nicolas Gaume, President, SNJV (Syndicat National des Jeux Videos)
Alfred Hofer, Head of Marketing & Sales, Greentube I.E.S AG

Robert Johnsson, CEO, worldwidegames GmbH (playnik.com)
Colas Overkott, CEO, Visiware-Playin’TV

James Turner, Chief Executive, Two Way Media

Www.mipcom.com 6




16.00 - 16.20
PricewaterhouseCoopers

Global Entertainment & Media Outlook
-+ x

Against a backdrop of tough economic conditions, PricewaterhouseCoopers believes there will be nowhere
for the world’s media industry to hide from the implications of accelerating digital migration. Marcel Fenez,
lead partner for PwC's Global Entertainment & Media practice, will use the firm’s flagship industry forecast,
the Global Entertainment & Media Outlook, to illustrate the major challenges - and opportunities - facing
advertising and consumer spending revenue streams for the world's media industry over the next five years.

*

Marcel Fenez, Global Leader, Entertainment & Media Practice, PricewaterhouseCoopers

16.30-17.10
Advertising Keynote

+

Richard Pinder, Chief Operating Officer,

Publicis Worldwide
“CONTAGIOUS IDEAS THAT CHANGE THE CONVERSATION”

% :
Marcel Fenez, Global Leader, Entertainment & Media Practice, PricewaterhouseCoopers

The way to build business in today’s challenging world is to generate more positive conversation. It’s no
longer about how much you pay, but about how you can drive traffic through in an-built audience of
advocates. Traditional media advertising may not deliver this in the traditional way.

We don't know each other. For the last 15 years I have not needed to know anyone in television nor them
me. But in this brave new world content providers need agencies just as much as agencies need content
providers. Content providers are not by nature brand centric. They are centred around their own products
and properties, and their own areas of discipline expertise. Agencies are by nature aggregators and
overviewers and need people to create ideas without having to worry about how to produce them. The only
way to do this is to surround an agency with an ecosystem of content companies that can provide
professional expertise wherever the idea may lead. Agencies are never going to own these; they have to work
with them. So its time for us to get to know each other and change the conversation between us, just as we
must for our clients brands!

17.15-18.00

O

Keynote: Rethinking Production
Tony Cohen, CEO, FremantleMedia
+ *

of major economic upheaval, television production should look beyond focusing entirely
on survival. Although facing serious challenges there is an opportunity for the industry to tackle these head
on and to define the successful business models of the future.
With clever new ideas and proven methods in practice, is now the time to look at whether we need to re-
think production? On the opening day of MIPCOM 2009, CEO of FremantleMedia, Tony Cohen, will reflect
on his experiences, share his thoughts and outline his vision for the future.




Addressing concerns and exploring possibilities for audiences, funding and creativity, Cohen will look at the
shape of the production industry today, and the shape of things to come. He will explore the important
questions such as: Will we need to worry about whether audiences will continue to watch television? Should
we be concerned about how content will be funded in the future, and how we can adapt business models? Do
we need to re-think the way we tell stories and make shows? All these questions and more will be considered
in this year’s definitive opening day keynote.

% :
Marcel Fenez, Global Leader, Entertainment & Media Practice, PricewaterhouseCoopers

18.00-19.15
THE PRODUCERS’ COCKTAIL
# $ % "&

Producers are at the centre of the MIPCOM Conference “Rethinking the Production Business”. This event is
a key point in the first day of MIPCOM to bring up to 200 Producers and conference delegates for
networking inside the Palais des Festivals.

Please register at: http://www.mipworld.com/en/MIPCOM/Conferences-events/Matchmaking-networking-
events/The-producers-cocktail-form/
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Tuesday 6 October

8.30-9.15
BUSINESS ACCELERATOR
Breakfast: Meet the Licensing Experts
- * ) %)
. / + )

The Licensing Forecast 2010:

Be a part of this informal breakfast networking session, organized in partnership with LIMA, which focuses
on the future of licensing as it relates to the business of television. You'll have a chance to meet and network
with leading experts in the industry who will share their thoughts on recent developments and the increasing
cross-over between the production and consumer products segments of the business.

Jennifer Coleman, Marketing Director, LIMA
David Jacobs, President, HiHat Media

Kristin Andersons, Licensing Acquisitions, Spin Master, Ltd.

Stan Clutton, SVP, Licensing & New Business, Mattel, Inc

Jeffrey Conrad, President & Chief Creative Officer, American Greetings Properties
Holly Stein, Vice President, Licensing Acquisitions, Mattel, Inc.

9.30-10.15
Keynote: Becoming a Branded Play Company
+

Brian Goldner, President & CEO, HASBRO, Inc

Interviewed by: Anna Carugati, Group Editorial Director, World Screen

Morphing into a Branded Play Company describes the changes that are going on at one of the most dynamic
global companies today, Hasbro, Inc. President and CEO Brian Goldner will be on hand at MIPCOM to
deliver Tuesday morning’s Keynote address that details how the company has evolved from making just toys
and games to driving its world renowned brands into movies, television and the digital space through
partnerships with top companies like Universal Studios, Paramount Pictures, Discovery Communications
and EA. Listen as Brian describes the critical decisions the leaders at Hasbro made to grow the business and
see how they used consumer insights to help inform the successful strategy that is driving the company
today.
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RETHINKING PRODUCTION: FORMATS

10.30-11.45
FRAPA
Global Format Market Update:
Followed by expert Panel Discussing International Format Market

FRAPA (Format Recognition and Protection Association) is the international format industry association
dedicated to the protection of formats. The format business is blossoming and new players entered the
market in droves over the last years. In view of all the changes it became clear to FRAPA that the format
industry needed a new roadmap. In this Panel at Mipcom FRAPA is going to publish a comprehensive report
on the global format industry. “The FRAPA Report; TV Formats to the World” will outline the changes in the
format business during the last 3 years. Which formats travelled well? Which companies created them? Who
rolls them out and what are the immediate effects of the economic crisis?

Presenters:
Sonja Behrens, Co-Owner, TV Sisters GbR
Elfi Jiger, Co-Owner, TV Sisters GbR

Ute Biernat, CEO, Grundy Light Entertainment & FRAPA chairman
David Lyle, President, Fox Reality Channel

Michel Rodrigue, Distraction & Deputy Chairman, FRAPA

Bertrand Villegas, CEO, The WIT

12.00-13.00
Up Close with Success: Interviews with International Format Creators

From an all-girls group and Idol phenomenon in Japan to a British docu-series implant in the U.S., globally-
renowned producers Lisa Kudrow, Yasushi Akimoto and others give their temperature reading on the
hottest new formats.

» Lisa Kudrow, Executive Producer, Is or Isn’t Entertainment (U.S.)

Former “Friends” star Lisa Kudrow trumpets her latest role as Executive Producer for Is or Isn’t
Entertainment, who in association with Shed Media US is producing “Who Do You Think You Are” for NBC,
based on the popular BBC television documentary series. In cooperation with Dan Bucatinsky, Executive
Producer, Is or Isn’t Entertainment and Alex Graham, CEO, Wall to Wall (U.K.), Kudrow will take
us behind the production of the upcoming NBC series, which will follow such celebrities as Sarah Jessica
Parker and Susan Sarandon as they explore their genealogy.

> Yasushi Akimoto, AKB48 Format Inventor (Japan)

" )01
TV in Japan holds a special sweet spot in the entertainment world with its animated audience participation
and exclusively-Japanese programming formats. Since the 1970s, Yasushi Akimoto has been the most
prominent variety show producer in Japan. He comes to MIP in the company of his most recent uber-
success, the all-girls group and Idol phenomenon AKB48. Get in on this hot new format. Hear from AKB48
mastermind Akimoto and meet the members of the group.
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%
Peter Bazalgette, Media Consultant & Digital Investor, Newbaz Ltd.

RETHINKING PRODUCTION: MONETISING CONTENT ONLINE

10.30-11.30
How to Get the Most Out of your Online Content Deals

The consumption of online video is increasing rapidly with some forecasts talking about a 40% increase year
on year. So how should content owners be negotiating their deals with online video platforms? What are
some of the best business models and how should you be protecting your rights? Hear an expert panel give
practical tips to help you make the best online deals.

Jennifer Wilson, Director, The Project Factory

Andrew Baker, Managing Director, rights.tv

Johannes Larcher, Senior Vice President of International, Hulu
Ingrid Silver, Partner, Denton Wilde Sapte llp

Nicholas Wheeler, Managing Director, ITN ON, ITN Ltd.

11.45-12.45
Monetisation of Online Content: What is the Best Business Model?

While consumers can’t seem to get enough online video, their willingness to pay for it is not increasing. So
how can online platforms make money? Consumers have become accustomed to ad-funded models and it is
difficult to imagine them tolerating a return to paid content. Content owners are looking at introducing
micro-payment systems. The panel will look at the issues and discuss what business models might succeed?

Martin Blakstad, Independent Media Consultant, Churchfield Media

Michael Comish, CEO & Co-Founder, Blinkbox Entertainment Ltd.
Peter Cowley, Director of Digital Media, Endemol International B.V
Simon Morris, CMO, Lovefilm.com

Col Needham, Founder & CEO, IMDb.com
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13.00-14.15
BRANDED CONTENT LUNCH
+ / 3 !

Pre-registration required — On site admission if space allows

The growth of advertiser-funded entertainment that seamlessly integrates brands into content is ushering in
a new era of media cooperation. This MIP accelerator networking lunch aims to promote strategic dialogue
between advertising and content production executives.

Please register at: http://www.mipworld.com/en/MIPCOM/Conferences-events/Matchmaking-networking-
events/Branded-content-lunch-form/

13.00-14.20
SCREENINGS: Fresh TV Around the World
+

This renowned MIPTV and MIPCOM special showcase and regular rendez-vous will present a variety of the
world’s most innovative and most talked about TV shows.

Based on the monthly “The WIT Fresh TV Report” selecting new shows launched in more than 30 markets
worldwide, Virginia Mouseler will offer you the freshest programme clips from around the world and new
this year, a focus on Japanese Fiction will conclude this special session.

*

Virginia Mouseler, CEO, The WIT
13.00 — 14.00: Spotlight on the Newest TV programmes around the World

14.00 — 14.20: New! Focus on Japanese Fiction

14.30-15.45
SCREENINGS: The Best Multiplatform Entertainment

The Screenings will put a global spotlight on the latest mobile and Internet content, from social networks and across all
screens.

Producers will share their thoughts on some of the creative and business issues and talk about the best ways to engage
users through multiplatform entertainment.

Caroline Servy, Managing Director, The WIT

*

>»Romain Axel, Co-CEO, Adven Studio

» Nuno Bernardo, General Manager, BeActive Entertainment S.A
BeActive has linked with Brazilian mobile telco Oi to produce "Final Punishment", a multiplatform
thriller series, mixing Internet, mobile TV content, TV broadcast and alternate reality gaming.

> Ellenor Cox, Producer, Firelight Productions & Marcus Gillezeau, Producer Director, Firelights
Productions
Www.mipcom.com 12




Their programme “Scorched” was screened across all platforms and won an Emmy Award at last MIPTV.
> Gabriele Gresta, Chairman, Bibop Research International

»Lisa Kudrow, Executive Producer, Is or Isn’t Entertainment (U.S.) & Dan Bucatinsky, Executive
Producer, Is or Isn’t Entertainment

»Simon Nelson, Controller, Portfolio & Multimedia, BBC Vision

»Nadav Palti, President & CEO, Dori Media Group

»Alice Taylor, Commissioning Editor, Education, Channel 4

15.45-17.00
BUSINESS ACCELERATOR
Matchmaking Event: Meet the Online Video Buyers
# $ % " &

Broadband is opening new opportunities for content owners and broadband providers alike. This
matchmaking event will stimulate vital interaction between content owners, channels, online video
platforms and social networks involved in defining new future media services for the consumer.

Click here to meet the online video buyers: http://www.mipworld.com/en/MIPCOM/Conferences-
events/Matchmaking-networking-events/meet-online-video-buyers-form/

- - C

Chris Bird, Director Film Strategy, Lovefilm

Douglas Davis, Director of Acquisitions & Content, BlinkBox Entertainment Ltd.
David Ripert, Senior Manager Content, DailyMotion

Alessandro Schintu, IPTV Content Director, Fastweb S.p.A.

Anthony Zameczkowski, Strategic Partner Development Manager, You Tube/ Google

14.30 — 15.30
PRESS CONFERENCE: JERRY SEINFELD’S ‘THE MARRIAGE REF’

This press conference will be headlined by Jerry Seinfeld himself. Jerry and Co-Creator and Executive
Producer Ellen Rakieten (The Oprah Winfrey Show) will unveil the new global format and upcoming NBC
show ‘The Marriage Ref. Tom Toumazis of Endemol will explain Endemol's role and international strategy
for this exciting new project.

The show is a prime time commission for NBC and is scheduled to launch in 2010, Sundays at 8pm as a lead
out after the Winter Olympics.

Endemol is the exclusive distributor of the format outside of the USA and will produce local versions around
the world as well as globally distributing the NBC series.

Charlie Gardner, Global Head of Public Relations, Endemol Group

Jerry Seinfeld, Creator of ‘The Marriage Ref*
Ellen Rakieten, Co-Creator and Executive Producer of ‘The Marriage Ref*
Tom Toumazis, Chief Commercial Officer, Endemol Group
Www.mipcom.com 13




16.00-17.00
Global Warning! Meet the Hottest Regions on Earth for TV and Film Development

MIPCOM brings together experts on some of the fastest growing regions around the world to present some
of the most interesting new opportunities available for producers.

Janine Stein, Editorial Director, Content Asia

Wayne Borg, Chief Operating Officer, twofours4

Tapaas Chakravarti, Chairman & CEO, DQ Entertainment International Ltd
Silvio Da-Rin, Audiovisual Secretary, Ministry of Culture, Brazil

Young Sun LEE, Director, RETUAL Media

17.30-18.15
Creative Keynote:
The Simpsons’ Series Creator Matt Groening

and Executive Producer Al Jean
+

As part of MIPCOM’s celebration of "The Simpsons" 20th anniversary, Series Creator and Executive
Producer Matt Groening and Executive Producer Al Jean will share two decades of creative insights about
this cultural phenomenon that has remained one of the most ground breaking and innovative entertainment
franchises recognized around the world. This exclusive creative keynote, full of fun - and a surprise guest! -
will be on Tuesday 6 October from 17.30-18.15 in the Grand Auditorium, Palais des Festivals.

Morgan Spurlock, Filmmaker & Television Producer

18.30-19.30
BUSINESS ACCELERATOR
Outsourcing to India
# $ % " &

This official MIPCOM matchmaking event will bring together studio decision makers together with India’s
hottest animation, digital effects and post production companies with high quality content capabilities that
can provide tremendous benefit in these cost conscious times.
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Limited space for 30 companies who will engage into fast face to face meetings (5 minutes each) to find new
potential partners.

Please register at: http://www.mipworld.com/en/MIPCOM/Conferences-events/Matchmakin
events/Outsourcing-to-India-form/

-networking-

18.30-19.30
Connected Entertainment Cocktail
45

Centered on this year’s MIPCOM Connected Entertainment conference theme, this is the official event
designed to take digital distribution networking to the next level. Taking part at one of Cannes’ famous
Palace Hotels, this party will bring together 200 professionals from digital content producers to platform
operators, content aggregators and technologies.

Please register at: http://www.mipworld.com/en/MIPCOM/Conferences-events/Matchmaking-networking-

events/connected-entertainment-cocktail-form/
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Wednesday 7 October

CONNECTED ENTERTAINMENT

8.30-9.15
Connected Entertainment Breakfast
“The Business of Media Distribution—Monetising Film, TV and Video Content in an Online World”

-/ o+ )
Jeff Ulin, author of the Variety endorsed book 6) ( 7 8 9 ™ 6.
. # - z (available October, 2009), and former head of worldwide

distribution for Lucasfilm, will discuss how the traditional television and related markets are being impacted
by digital and new media applications. Jeff will address how content is valued, how its distribution value is
maximized, and how the landscape for earning money throughout a property’s lifecycle is evolving.

*

Jeff Ulin, Author of "The Business of Media Distribution: Monetizing Film, TV and Video
Content in an Online World"

9.30-10.00
Insiders View from Outside In:
How TV is Changing in the Connected World or
How to Avoid the Mistakes of the Music Business?

Mika Salmi, Former President, Global Digital Media,
Viacom/ MTV Networks
Chairman, Sulake (Habbo)
+

Mika Salmi recently left Viacom/MTV Networks where he was the key proponent of the "thousand front doors strategy"
to give individual TV shows Web presence and also expanding the company's social networking efforts. He came to
Viacom as part of its $200 million acquisition of Atom Entertainment, itself a merger of AtomFilms.com, which Salmi
founded, and Shockwave .com. Salmi straddles both technology and content and he will be discussing with Journalist
Kate Bulkley some of the pitfalls and opportunities he sees ahead.

%
Kate Bulkley, Media Commentator and Journalist
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10.05-10.40
Connected Entertainment Keynote:

Tom Rogers, President & CEO, TiVo
+

% Anna Carugati, Group Editorial Director, World Screen
Tom Rogers will share his vision for the future of television and advertising during a keynote interview. Tom
Rogers will outline how TiVo has revolutionized the way consumers watch and access home entertainment.
When he took up his post at TiVo in 2005, Tom Rogers’ first mission was to reposition the company by
putting it at the heart of the digital revolution. He redefined the company’s business model and
technological strategy to bring TiVo to the forefront of current changes in technologies. Before joining TiVo,
Tom Rogers held a range of executive positions in traditional media and new media companies, notably as
President of NBC Cable and Executive Vice President of NBC, where he founded the business news channel
CNBC.

10.50-11.50
What is the Impact of Connected Entertainment on the Television Industry?

The TV is no longer a standalone device in the corner of the lounge. Increasingly the TV is connected to the
Internet, opening the TV screen up to the World Wide Web. Broadcasters and the Pay TV operators are
being joined by new players like Yahoo!, XBox and Hulu.com in the bid for people's attention. Connected
entertainment brings new opportunities for building viewer interactivity and loyalty but it also means there
is more competition for valuable leisure time. How are the players involved coping with the new connected
world?

Moderator:
Kate Bulkey, Media Commentator & Journalist

Shirlene Chandrapal, EU Director, Connected TV, Yahoo! Inc

Stuart Collingwood, Vice President EMEA, Sling Media

Joel Hyatt, Co-Founder & Vice Chairman, Current TV

Willem Verbiest, Vice President, MultiMedia Solutions, Alcatel-Lucent

11.00-12.30
Brazil is Open for Business!

Brazilian Pavilion, level 01, booth 02.41

Come and meet decision makers, broadcasters and producers from Brazil.

As co-production partners Brazil bring expertise, know-how and generous new sources of audiovisual
funding unique in Latin America and the world.

Be it for Docs, animation series, dramas or New Media projects, make sure to fix an appointment to meet
your future partner!
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12.00-13.00
Pay TV vs Online Video: How are Pay TV Services Dealing with
the Threat from Web Video Services?

Sites like YouTube and Tudou.com (China) have been joined by more sophisticated Web video services like
Hulu.com and TV.com as Web-delivered video becomes the "new television". So how are the traditional Pay
TV companies coping with video from outside their own EPGs?

Kate Bulkley, Media Commentator & Journalist

Richard Halton, Programme Director IPTV, Project Canvas, BBC
Dr. Joo-Sik Lee, Executive Vice President of Network Division, SK Broadband & CEO, SK Broadband Media
Kevin MacLellan, President, Comcast International Media Group

Stephen Nuttall, Commercial Group Director, BSkyB
Régis Saint Girons, Senior Vice President Sales and Professional Services, OpenTV Europe & Founding Member
of the HbbTV Group

14.30-14.50
One-on-One with Xavier Couture,
Executive Vice President Content, Orange

"Creativity in the Digital Network Era"

Finding a way out of the economic crisis and building a strong and thriving business model for the online
culture industry? Killing two birds with one stone has never been that obvious. While digital technologies
allow us to think content and social networks in a much more ambitious way, let us not be shy and give free
expression to our creativity to seize all the opportunities offered by the advent of social media.

Ted Baracos, Digital Media Director, Reed Midem

15.00-16.00
How successful are catch-up TV services proving to be?

Offering online catch-up TV services has become the new mantra of broadcasters, but how successful are
these services proving to be? What impact are they having on traditional TV and its scheduling if any? How
are they proving themselves in terms of audience engagement and commercially? This session will discuss
the strategies that really work.

Jonathan Webdale, Editor, C21Media.net

Christian Bombrun, Deputy Managing Director, M6 Web
Johannes Larcher, Senior Vice President of International, Hulu
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Ben McOwen Wilson, Director of Online and Interactive, ITV
Kaleil Isaza Tuzman, CEO & Chairman, KIT digital

16.10-17.10
Next Generation User Interface

A mass of new content will become available in the home and search & recommendation will be the key for a
successful VOD service. How will audiences manage multi-screen content overload and what does this mean
for the next generation user interface experience? Design experts will share their vision for navigating future
content.

Pascal Thomas, VP Digital Innovation & Communities, Orange

Rodolfo Hecht-Lucari, Chairman, beeTV
Dale Herigstad, Chief Creative Officer, Schematic
Maria Kyriacou, Senior Vice President, New Media Distribution, The Walt Disney Company

TV MARKETING & BRANDING

15.00-16.00
MTV INTERNATIONAL: IDENTITY REBOOT
Creative Innovation Across Borders, Cultures and Languages

As part of its new content and creative model, MTV Networks International (MTVNI) has refreshed one of
the world’s most iconic brands, MTV, with a visually stunning and digitally fluent single look and feel.

An in-depth case study on the identity reboot, which recently launched across the network’s 64 ex-US

channels, will be presented by MTVNI’s Antonio Campo Dall’Orto, Executive Vice President, Music Brands
and Roberto Bagatti, Vice President, Creative.

Roberto Bagatti, VP Creative, MTV Networks International & Creative Director, World Design
Studio Milan

Antonio Campo Dall’Orto, Executive Vice President, Music Brands & Managing Director of South
Europe for MTV Networks International
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CONNECTED ENTERTAINMENT

17.20 — 18.15
3D IS HOT!
WHAT’S NEW IN THIS GROUNDBREAKING IMAGING TECHNOLOGY?
Sponsored By Thomson, Followed by a Cocktail

3D is THE hot topic of the moment. Innovation at the capture, creation, distribution and consumption of 3D
content over the next three or so years will determine the success of 3D at mass market adoption levels.
Vince Pizzica, SEVP Strategy, Technology and Research at Thomson, will host a panel of experts to share
views on how barriers to 3D, especially for the media & entertainment industry, can be broken down thanks
to new technologies and cutting-edge services.

Hervé Payan, SVP Content Partnership & Services, Orange
Vince Pizzica, Senior Executive Vice President, Strategy, Technology and Research, Thomson
Vincent Teulade, Advisory, Telecom Media & Technology, PricewaterhouseCoopers
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Thursday 8 October

CONNECTED ENTERTAINMENT

9.00-10.00
MEF Breakfast: The Future of Mobile Content Marketing & Distribution —

Smart Pipe Enablers
|IMEF
!

Apple has shown that consumers have a large appetite for consuming mobile content and this uptake is
driven by a good user experience and access to diverse and rich media content. Amongst content providers,
there is clearly a growing awareness that their success is intimately dependent upon the quality, reliability
and simplicity of the user experience.

. How can this be achieved in an industry hampered by the considerable diversity in handsets
available to consumers?

. How can these very practical issues be resolved to ensure the seamless distribution of content to
consumers?

The MEF Smart Pipe Enablers Initiative is being led by the BBC, mBlox, Orange, O2 Telefonica,
Vodafone, with support from Accenture and aims to drive the market debate around these enablers and
ensure that they are fit for purpose and support a thriving mobile content market. The Mobile
Entertainment Forum will be bringing their thought leadership on this major topic to Mipcom, to facilitate a
dialogue with content providers and aid understanding of the impact and opportunities these new business
models will have throughout the mobile entertainment value chain.

Christian Rouffaert, Strategy Consulting Manager, Accenture

Suhail Bhat, Policy & Initiatives Director, MEF

Mark Kortekaas, Controller for BBC Audio & Music Interactive & Mobile, BBC

Glyn Povah, Head of Content Marketing, TelefonicaO2

Ray De Silva, Principle Product Manager, Enabler Commercial Partnerships, Vodafone Group
Stephen Wood, Head of New Product Innovation mBlox
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10.15-10.45
Keynote:
Multiplatform Entertainment:
How to Monetize Content When the Game has Changed?

Javier Perez Dolset, President & CEO, Zed Worldwide

The rules of the game have changed. Content will remain king but how to make money out of it when
advertising revenue shrinks, piracy grows and follow-the-free is becoming a paradigm for both Mobile and
Internet platforms? Many consolidated players are struggling to survive in a new environment where scale
and global franchisees are no longer enough.People want to watch, play, talk, learn, share and compete no
matter whether they are at home or on the move, and whatever the technology behind the different devices.
Multiplatform digital entertainment is here to stay and requires a different approach.

Come and discover how a global player like Zed builds 360° digital plans around top—tier content worldwide

Interviewed by: Kate Bulkley, Journalist & Media Commentator

11.00-12.00
Mobile Apps: a Source of New Revenues for the Content Industry?

With the explosion of mobile apps in the past two years, the smartphone has brought a breath of fresh air to
the mobile video market. Content owners are eager to cash in on the trend and every new show has to have
its own app. What are the implications for the content industry? Will the consumption of video content on
mobile at last take off? Find out the latest from our panel of experts.

Moderator:
Robert Silver, Director, Longreach Mobile

Matteo Berlucchi, CEO, Livestation

David McDonald, Managing Director, Saffron Digital

Ian Henderson, Vice President, Digital Business Development, Europe & Africa, Sony Music
Entertainment International Limited

Tyler Lessard, VP, BlackBerry Global Alliances, Research in Motion

Nicholas Wheeler, Managing Director, ITN ON, ITN Ltd.

12.15-13.30
Join the Apps Fest!
SCREENINGS of the Best, Most Creative & Original Mobile Apps

Synch up with the most creative and original Mobile Apps.

Over the past year, the number of mobile applications available on smart phones has passed 70,000,
and there is a tremendous variety in what consumers can now do with their mobile phones. With the
increasing ability to play good quality video, mobile apps are also becoming effective vehicles for both
promoting and distributing TV and Film content.
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Join this fast-moving session, to experience some of the most innovative smart-phone mobile apps, and
learn how they can be used to build brand loyalty, distribute video content, entertain users and build a
business. This session will also cover, how to make a great App, how to create engagement, and what the
future will bring.

James Cook, Publisher & Editor, MobiAd News

Philipp Breuss-Schneeweis, CEO, Mobilizy

Maks Giordano, Managing Director of Europe, Kyte

Stanislas Leridon, Internet & New Media Director, France 24

Sander Munsterman, Managing director & co-founder, XS2TheWorld

Andrea Portante, Marketing and Business Development RAI New Media, RAI

Jon Williams, Chief Creative Officer, Grey London

Neil Wirasinha, Senior Director International Advertising &Media, Universal Pictures International

14.30-16.00
Conference Wrap-Up Session:
How to Create a MultiPlatform Digital Strategy for Your Business?

Followed by a Networking Cocktail

The content business model has been disrupted. As traditional media merges with web video, mobile, and
social media, content producers need to think in new and innovative ways. What knowledge do you need to
profit from this change? Gavin McGarry, founder of Jumpwire Media, former Head of Cross Platform
Business Development at Endemol and a past member of the Global Content Acquisition Team at Joost in
New York, guides the audience through the reality of building content for the new global marketplace. Using
case studies, statistics, and past experience, he helps the audience understand the realities and opportunities
in cross platform media. During this presentation Gavin will reference key moments from the past week at
the MIPCOM Games Summit, Online Video, and Connected Entertainment sessions to throw light on where
media companies need to focus in order to profit from digital in the next 18-24 months.

How can you use digital media to test ideas and generate revenue?
Why are advertisers not spending more money on web video?
What role does mobile play?

Where are there opportunities in the gaming platforms?

*

Gavin McGarry, President, Jumpwire Media Inc
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